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Website Structure and Navigation
The basis to the structure of this website is ease of navigation. The idea is the client is able to browse through the website and find the necessary information required using minimal effort and clicking. This is aided by a link bar, common at the top of all pages with distinct options which if clicked, reveal further relevant information (illustrating a broad shallow hierarchy). The link bar is configured in order of perceived importance for a rushed client. The website has tried to incorporate the “F pattern” style eye movement.
An important issue highlighted by the best practice analysis was that competitor websites lacked a clear idea of business purpose, online booking facilities and information on rates. A key advantage to this website is the step-by-step ease of booking online and the option to phone/email. A “service rates” page is also included to inform the client of prices easily, whilst the homepage includes an “about us” section.
Every page has a link present (vie “breadcrumbs”) so there are no dead ends; the client is able circle round the website; external links create the opening of another window encouraging the client to stay on the website. (195 words)
Website Look and Feel

HCI principles dictate that a lighter background colour with darker text creates greater ease on the eye for clients. I chose earthy tones in the background, with soothing black or green pastel colours in the foreground. I have deliberately not used too many colours which would be strenuous on the clients eye. Clear distinctions were made between links and other text so contrasts would be seen clearly.
The design layout is not too simple which the client would find boring to look at. I have also tried to balance out text and graphics so the client does not have to strain his eyes and read too much. At the same time not too many pictures have been used to confuse or disarray the client; only pictures which represent the text and company well were used. A GRS logo and picture were crafted to produce a sense of brand. 
Initial analysis showed that staff and member login areas needed to be structured clearly; colour and graphics were also used to encourage clients to open more pages.

The website is designed to be informative, attractive and affective. (185 words)

Website Content
The content was identified as a crucial factor when analysing competitor websites. Key aspects were incorporated into my website to distinguish it from others. An online booking service, host of extra services, clear rates and prices, enquiry service, and concise information about the company were a few of these factors. A GRS news section was included to inform clients of new offers. The website also holds the capability of online payment as well as sending and receiving enquiries (internally and externally). All through the website, constant value adding and cross-selling were integrated.
A portal login system was created which automatically distinguishes between different client groups (member, company manager, business affiliate, and a free-lance employee). After logging in, relevant information for that member appears with various options depending on your group status.  To encourage clients to become members various competitions, offers and reminders are integrated into the site. A gallery and virtual tour were also incorporated heightening the experience the client received from the site.

The vocabulary used in the website is that which can be easily understood. The amount of text was reduced to a bare minimum so that each line of text was both informative and interesting to read. (200 words)
